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Section Day Booking and cancellation Material

Business Day Display Wednesday Monday noon Tuesday Noon

Business Day Display Saturday Wednesday noon Thursday Noon

Classifieds Display Monday – Friday Noon, 1 business day prior 3pm, 1 business day prior

Classifieds Display Saturday Thursday noon Thursday 3pm

Lineage advertising – rates and deadlines
Day Rate per line Booking and setting deadline

Saturday $11.80 ex GST ($12.98 inc GST) 4.30pm, 2 business days prior to publication

Monday to Friday $9.70 ex GST ($10.67 inc GST) 4pm, 2 business day prior to publication

Rates are inclusive of colour loading. To book lineage advertising, contact: classifiedadvertising@theage.com.au 
At time of booking, please choose your Commercial and Business for Sale Classifieds section:
• Commercial Investment Properties
• Commercial Premises to Lease

• Hotels / Motels
• Business for Sale

Display advertising   – deadlines

Advertising benefits¹

2.9x 1.3x 1.4x
more likely to receive a personal 

income of $300.000+ p.a.
more likely to be C-suite managers/

CEO or General Managers
more likely to make investment of 

$1M+

As Victoria’s premier newspaper, and with its team of experienced journalists, 
international correspondence and high-profile commentators, The Age remains 
committed to attracting an influential, discerning audience.

Commercial Real Estate is an integral part of Business Day and Weekend Business 
of The Age on Wednesday and Saturday respectively – a daily must-read for 
business decision makers.

Print Advertising: 
The Age
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DA APPROVED — HIGH DENSITY 
MIXED-USE DEVELOPMENT SITE S U R F E R S  P A R A D I S E ,  Q U E E N S L A N D

For Sale by Expressions of Interest
Closing Wednesday 3 August 2016

Jeff Moxham 0413 838 339
Rick Bird 0417 750 950

James Walsh 0431 712 211
Simone Caralis 0414 662 066
raywhitecommercial.com | Property ID 1496528

• Landmark development site encompassing entire city block
• 500m* to Surfers Paradise retail and entertainment precinct 
• 11,848m2* site, four street frontages 
• DA for 1,000 apartments plus 680m2* of retail space and community 

facilities over two towers
• 12 month lease back at 5%* net yield
• Stunning contemporary design by renowned award wining architects DBI 

commercialrealestate.com.au Weekend Edition JULY 23-24, 2016

The Sydney Morning Herald
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$30m target for Lone Pine Tavern
Carolyn Cummins
Commercial property editor

The Lone Pine Tavern, Rooty Hill, Sydney, is on themarket through JLL Hotels.

In the tightest held hotel market
for nearly a decade, the Lone Pine
Tavern at Rooty Hill, in Sydney’s
west, is being offered for sale with
price expectations of about
$30 million, due to its high cash
flow business.
JLL Hotels & Hospitality Group

has been appointed to the cam-
paign for the pub, which is adjacent
to the Rooty Hill train station and
has been extensively renovated to
offer a new bistro and bistro bar,
gaming lounge with 28 gaming ma-
chines, a large function room and
large beer garden.
The Tavern occupies a one

hectare-plus site and trades with
the benefit of a 3am hotel licence.
There have been some smaller

inner-city and fringe sales as ven-
dors look to exit, not just because
of the lockout laws but also to take
advantage of the demand from
buyers who are keen to expand the
food and beverage area and not
rely on gaming as much as in the
past.
The new operators are the tradi-

tional publicans who see the
chance to expand the food offer-
ings and craft beers to cater for the
changing nature of the inner-city
market, where people go to pubs
for a well-known chef rather than
merely to drink and watch sport.
But demand is high for the outer

fringe market where pubs, such as
the Lone Pine, are seen as a meet-
ing place for the community.
National director at JLL, John

Musca, said that in the first half of
2016 there had been an ‘‘unpreced-
ented scarcity of large suburban
hotels available for purchase’’.
‘‘There has not been a single,

coveted top-ranking gaming asset
transacted, so there exists a log-
jam of private and public sector
capital seeking acquisitions in the
asset class,’’ Mr Musca said.
The tavern is being sold by priv-

ate Sydney hotelier family the
Feros Group who are developing a
number of newgreenfield hotel and
hospitality venues in south Sydney.
Chris Feros said: ‘‘The Lone

Pine is an impressive asset that
continues to grow but our group’s
resources are focused on the new
projects and we appreciate that
there are operators better suited
to optimising this business than
we are.
‘‘A few hotels on large sites with

development potential seem to
have transacted this year, includ-
ing the Kings Head Tavern in
Hurstville and the Penshurst
Hotel, which augurs pretty well for
the Lone Pine on 10,000 square
metres next a train station,’’ Mr
Feros said.
The offering comes at a time

when Redcape shareholders York
Capital and Varde Partners conti-

nue to explore their exit options
either via trade sale or IPO.
Varde Partners are said to be so

enamoured of the lucrative hotel
asset class in Sydney that they are
mooted to have recently formed
Monarch Hotels as a separate in-
vestment vehicle, having quickly
moved to acquire the gaming-
centric Belmore and Banksia ho-
tels for more than $45 million.
The successful reopening of the

Newport Arms Hotel, rapid expan-
sion of the Public House Group and
the rapacious nature of the Urban
Purveyor Group are further evid-
ence that hotel cash flows are not
just seemingly quarantined from
broad business sentiment, but are
expanding with improved product
and service offerings, often reflect-
ing the latest international dining
and hospitality movements.
The watering hole The Dove &

Olive Hotel in Surry Hills is also
being offered for sale as its own-
ers, The Good Beer Company, em-
bark on major renovation plans at
their newly acquired Duke of
Gloucester Hotel in Randwick.
‘‘The customer experience in

Sydney hotels has improved mar-
kedly in recent years and with res-
idential densities intensifying,
particularly around main public
transport nodes, and continued
high barriers to entry, it stands to
reason that these businesses are
becoming more valuable,’’ Mr
Musca said.
The receivers and managers for

The Keystone Group, Ferrier
Hodgson, are alsomoving closer to
appointing agents for the sales of
the leaseholds of somewell-known
pubs and food and beverage out-
lets including the Jamie’s Italian
chain across the country.
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Of $40,000; 1st $23,025; 2nd $7925; 3rd $3960; 4th $1885; 5th $955. BOBS $10,000.
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Jockey 
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An island nation rises from the ashes and i
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colliers.com.au

Accelerating success. 
Reach more people - better results faster.

INVEST, OCCUPY, DEVELOP

AUCTION Thursday 7 July at 1pm on-site
19-25 RAGLAN STREET, SOUTH MELBOURNE, VIC

COMMERCIAL INVESTMENT

colliers.com.au/24156

Ted Dwyer
0411 312 165

Jeremy Gruzewski 
0422 211 021

*Approx

Daniel Walman
0412 957 839

Oliver Hay
0419 528 540 

Vacant 
possession

NLA 1,689*m² Land 712m²* Endless 
opportunity

Uninterrupted city views
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Brexit Britain out

Emotion
drove
the vote:
business

Nassim Khadem
Vanessa Desloires
Lucy Battersby

Continued Page 5

Britain’s decision to leave the European
Union was motivated by emotion and panic,
Australian business leaders say.
On Friday, Britain voted to leave the EU,

wiping tens of billions off sharemarkets and
creating angst and uncertainty about the
longer-term impact the decision will have on
the global economy.
The ASX posted its worst day since

August last year, with more than $50 billion
wiped off its value as the S&P/ASX 200
ended 3.2 per cent lower at 5113. The result
was muted compared to Japan’s Nikkei
which sunk almost 8 per cent.
But it wasn’t economic decisions that, in

the end, swayed the outcome of Britain’s
historic vote to leave the EU.
Kerry Stokes, executive chairman Seven

Group holdings, said Britons had voted to
protect their borders, following the recent
influx of migrants into the EU.
‘‘The Brits have decided to do what Aus-

tralians have already decided to do, which is
to protect our borders,’’ Mr Stokes told Fair-
fax Media. ‘‘The major concern was being
able to protect their borders. They voted for
that over their economic concerns.’’
Mr Stokes did not think there would be

much impact on trade with Australia.
‘‘Sensible people will negotiate sensible

outcomes,’’ he said. ‘‘And there is two years
to negotiate a trade exit for Great Britain. I
would expect by the time they finish [negoti-
ating] a trade agreement will be favourable
for both parties and life will go on.’’
Harvey Norman founder Gerry Harvey

said he was surprised by the move, and con-
fused why Britain even went to a vote on the
matter in the first place.
‘‘People voted emotionally,’’ he told

Cards on the table
The economywill deal a tough hand
for the next year, write Peter Martin
and Mark Mulligan, Pages 8-10.

Illustration: Simon Bosch

Adele Ferguson
TheCoalition thought itwas agood idea to hold abuilding industry
royal commission. It is hard to understandwhy it doesn’t think it
worthwhile to hold one into the troubledbanking industry. Page 2

businessday
with MyCareer, Classifi eds, Boating and Commercial Real Estate

INSIDE
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Property:
Ballet puts
new kick into
old home
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with any 4GB or 
8GB plan

eGift  
Card $300

Downloads stop when  
data limit is reached

Wish eGift Card will be sent within 2 weeks of activation and expires 12 months from date of issue.  
Redeemable at participating stores only. T&Cs apply. 

Enjoy  
Christmas  
on us

Find out more at: woolworths.com.au/xmasgift

Weather
Today Sunny 10 – 30
Tomorrow Possible shower 16 – 21
Saturday Partly cloudy 12 – 22
Details Page 31

Odd spot
A Canadianmanwho pledged to dig his own grave if he reached 90 has completed
the job. Construction worker JimmyKickham, of Prince Edward Island, used his own
digger to excavate the gravewhile his seven children looked on. Mr Kickham, who
reaches themilestone this week and is in good health, said: ‘‘I love digging.’’

BusinessDay
New reportwarns
of oil shortage
Page 20

$2.80
Thursday

November 17, 2016
Published in 

Melbourne since 1854
theage.com.au
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THE PIPES 
ARE CALLING

Why Irish immigrants are 
heading back home

NEWS  PAGE 4

MARSH QUITS
Cricket Australia in turmoil

SPORT

TREE CHANGE
Melbourne’s streets in for a new look 

NEWS
Cricket

Ciara McManamon at The Quiet Man Irish
Pub in Flemington. Photo: Eddie Jim

Data abuse Phone customers’ records stolen from offshore call centres

Private details up for sale
E X C L U S I V E
Nick McKenzie
Richard Baker

Continued Page 6

Corrupt insiders at offshore call
centres are selling the private
details of Australian customers of
Optus, Telstra and Vodafone.
A Fairfax Media investigation

can reveal Mumbai-based security
firm AI Solutions is asking
between $350 and $1000 for the
stolen information, but even more
if the target is an Australian ‘‘VIP,

politician, police, [or] celebrity’’.
AI Solutions is just one of poten-

tially several private companies
selling phone records, home
addresses and other private details
of Australian telecommunication
company customers. They in turn
have received the information from
employees of the call centres used
widely by Australian businesses.
Security industry sources say

the practice has been long-
standing.
AI Solutions has told customers-

it has sold people’s personal data
for several years.
Optus called in the federal police

to investigate the data breach after
it was contacted by Fairfax.
Optus, Telstra – which is holding

an investor briefing in Melbourne
on Thursday – and Vodafone have
stressed they are aware of the
problem and have invested heavily
in security measures to counter it.
The revelation underscores the

risks facing Australian consumers
and businesses as a vast amount of

personal or private data is collec-
ted and often stored offshore by
service providers, financial institu-
tions and government agencies.
It also raises fresh concerns

about risks faced in using offshore
call centres, where it may be more
difficult to ensure data security.
AI Solutions markets its ser-

vices to prospective Australian
clients via an Indian businessman
who uses the name Imran Khan. It
is unclear if this is a false name.
But Fairfax Media has con-

firmed that AI Solutions has previ-
ously, and on numerous occasions,
sold Australians’ personal data to
third parties.
It recently wrote to aMelbourne

corporate intelligence and security
company, boasting that it has a
‘‘long list’’ of Australian clients
buying data from offshore call
centres.
‘‘There are . . . 3 major telecom

numbers details I can provide you.
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